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A passion for real estate can 
lead to many things.  
We built a service designed 
to make it more valuable. 
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Real estate cannot be lost or stolen, 
nor can it be carried away. Purchased 
with common sense, paid for in full, 
and managed with reasonable care, it 
is about the safest investment in the 
world.
The buildings we dwell in or work at are beyond doubt 
physical objects – made of stone, bricks or concrete, 
steel, and glass. They are objects we enter, lean on or 
admire as finished works of architecture. 

But when the new walls are given fixtures and the 
developer leaves the site, the structure is not yet  
a complete product. After the construction a building 
needs something important to enter the local, often 
highly competitive market with its intricate balance of 
demand and supply. It needs to mark its presence with 
an attractive identity and a range of well-communicated 
benefits to attract potential buyers or tenants.

This is the moment the well-orchestrated plan of 
our property marketing services comes to life. 
New tenants come to viewings, finalize contracts, 
companies relocate to new offices, families move 
into new apartments. Up to that moment we’ve been 
working secretly in the shadows of rising buildings 
to do everything we can to make them a commercial 
success. We help investors and landlords make their 
real estate highly attractive products and profit from it. 
This is our mission.

Understanding  
Real Estate1

Franklin D. Roosevelt
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Do you know that:
the Shard in London has
an astonishing glass and 
steel spire – it forms the 
summit at 95 storeys high?

Source: www.the-shard.com, December 2016
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2 The Big Picture
Multi-service If you just focus on the smallest 

details, you never get the big picture 
right.
Our mission is discovering the full potential of real 
properties and bringing them into focus to the most 
appropriate clients.

As part of Colliers International, a global leader 
in commercial real estate services, the Property 
Marketing Services team extensively makes use  
of Colliers’ global expertise and knowledge of real  
estate. This helps us see the big picture of the real  
estate market  with its mechanics and variables. 

The scope of our work is broad and diversified. 
Knowing the purpose and character of a property 
we start off laying the foundation for its identity – 
inventing the name and designing the brand.  
Based on the current situation of the market  

we build bespoke strategies for marketing campaigns 
to reach a variety of targets. We design marketing 
tools for brokers and coordinate their production as 
well as signage to be put on the premises. In the 
launch stage we organize viewings, exhibitions and 
events. 

Caring for the entire marketing budget we plan 
activities for the whole year ahead and indicate what 
is necessary and what is optional within the given 
budget. Our understanding of the budget is that it is 
definite and not extendible. 
 

Leroy Hood
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Do you know that:
The high demand for offices  
in Warsaw   in 2016 led  
to delivering approx. 
420,000 m² of new office 
space? 

Source: Research and Consultancy Services Colliers International, December 2016
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The aim of marketing is to know and 
understand the customer so well the 
product or service fits him and sells 
itself.

3 Tailor-made  
strategy

Do you know that:
over the last 3 years there 
has been an annual  
supply of ca. 1 million m²  
of warehouse space  
in Poland?

Armed with vast knowledge of the market from our 
brokerage services we recognize the potential of a 
building as a product. Knowing the competitors’ strong 
and weak points gives us an advantage to find the 
USPs of the product we are constructing.

We analyze each property in terms of purpose and 
functionality to select sectors of the market that would 
be interested in leasing its space. 

 

Finally we scan the calendar to plan launching 
activities. With the dates fixed we start scheduling 
production of materials for everything to be ready 
before the opening.

We adjust strategy to the budget and the market’s 
reality. Every stage of the process is reported to the 
client. We also inform them of complete costs of each 
delivered element. 
 

Peter F. Drucker
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Source: Research and Consultancy Services Colliers International, December 2016
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4 Brand Identity 
& Art Direction

Do you know that:
since Poland joined the EU, 
the housing market absorbs 
more than 154,000  
apartments per year?

Good graphic design solutions to 
communication problems can improve 
the flow of information in society and, 
therefore, substantially and positively 
affect education, social well-being and 
the daily enjoyment of life. In addition, 
good graphic design solutions can also 
have a positive economic impact.

Inventing brands for buildings is an integrated process 
involving a mix of data processing, brand naming 
and visual crafts. Summing up different aspects of a 
property leads to formulating a condensed brief for 
further work. 

Then we translate the core values as stated in 
the brief into a set of possible names which can 
communicate the brand’s message succinctly and 
with great impact. The name should trigger a positive 
emotional connection in the minds of the audience. 

We keep up with the latest trends in graphic design. 
We don’t simply choose pretty pictures – rather we 
thoughtfully use the language of graphic design to 
communicate the message of the brand.

In our designing process we establish a unique  
visual style that fits and underlines the character  
of the property. The art direction is strictly consistent 
to the smallest piece of marketing materials that are 
later used in the sales process. The quality and tone  
of voice of these materials must match the level  
of target expectations. 

Jorge Frascara
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Source: Research and Consultancy Services Colliers International, December 2016
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5 Print Production 
& Project Management Trying to manage a project without 

project management is like trying to 
play a football game without a game 
plan.
We design, commission, control, pick up and deliver 
materials to the client. The highest quality is a must, 
therefore, we aim at perfection of the final product. 

The process of preparing materials is entirely
controlled by us so our clients need not worry  
about anything. We commission and coordinate  
the production of every single element. We rely  
only on verified contractors. 

We deliver the design work to the contractor and take 
as much time as is needed to guide them through the 
details. Testing samples is a way to make sure we 
achieve the desired outcome.

K.Tate
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Do you know that:
in Warsaw alone there is 
over 150,000 m² of  
shopping centres under 
construction or in an 
advanced stage  
of development?

Source: Research and Consultancy Services Colliers International, December 2016
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6 Experience
Case studies Nothing ever becomes real ‘til it is 

experienced. 
Over the past three years since establishing our  
Property Marketing Services we have taken part  
in commercializing new development projects of 
varied uses facilitating selling or leasing space  
in newly constructed or revitalized real estate in 
Poland. 

We have created marketing strategies and multi-
tool marketing campaigns for brokers of the Warsaw 
Colliers International’s lease department,  
and directly for clients such as: Griffin Real Estate, 
UMB Polska, Heitman, TK Development, Triuva,  
Union Investment, Prochem, Catalina Group, Antalis, 
and PZ Cussons. The materials we provided them with 
have proven to be an indispensable support helping 
them achieve their business goals.

We are constantly on the lookout for new 
opportunities. Our aim is to work with commercial 
and residential projects, to bring effective solutions 
in both print and digital communication, ATL and BTL 
advertising, identity design, and physical spaces.
 
We are continually developing our skills and adding 
on new resources to be your first choice team of 
specialists in property marketing whenever your 
business requires a fully-integrated approach and 
innovative creative solutions.
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John Keats

Do you know that:
last year, purchasers 
invested a total of EUR 4.1 
billion in Polish real estate?

Source: Research and Consultancy Services Colliers International, December 2016
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Hala Koszyki, office building & retail

SHORT CASE STORY: Hala Koszyki is a very special project 
in the heart of Warsaw. Respect for its history, heritage and 
unique architecture drove our approach to realising the right 
marketing solutions. Our challenge was to create a distinctive 
atmosphere embracing the history of the building as well 
as modern, hi-tech solutions. We created a full package of 
marketing materials used during the leasing process. 

What we delivered: ▪ marketing strategy ▪ brand identity development ▪ brochure design  
▪ PowerPoint presentation ▪ property particulars ▪ website design ▪ fence branding  
▪ gadgets design ▪ organization of meetings with brokers ▪ print production ▪ coordination  
▪ participating in the cornerstone ceremony organization
Client: Griffin Real Estate
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What we delivered: ▪ name for the building ▪ logo design ▪ fence branding  
▪ brand identity development ▪ press advert ▪ brochure design ▪ website design  
▪ copywriting ▪ print production ▪ coordination 
Client: UMB Polska

Pegaz, office building

SHORT CASE STORY: Pegaz is a new office building in the 
centre of Wrocław. The name refers to the history of the place 
– the previous location of a house of the same name. Our task 
was to create the building’s identity and a package of marketing 
materials supporting the leasing process. Working remotely 
from Warsaw did not prevent us from delivering all marketing 
materials to the client on time.

http://www.pegaz-wroclaw.pl/
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What we delivered: ▪ name for the building ▪ marketing strategy ▪ copywriting ▪ brochure design 
▪ website design ▪ print production ▪ coordination
Client: PORTICO

Portico Marina, apartments

SHORT CASE STORY: This was our first 
residential project. Our aim and motivation was 
to create a perfect identity for this development. 
Its beautiful location at the Zegrze lake near 
Warsaw was an inspiration influencing the 
design of the logo and the rest of the materials. 
The deep, dark blue shade relates to the colour 
of the water, while the sophisticated copper 
gold communicates the exclusive setting of 
the property. Our strategy was based on 
highlighting the unique features of this residential 
development. Portico Marina is a place of leisure 
and we wanted to convey this message in the 
visual, linguistic and photographic elements. 
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What we delivered: ▪ strategy ▪ brand identity development ▪ logo design ▪ brochure design  
▪ key visuals ▪ copywriting ▪ film scenario ▪ film production ▪ print production ▪ branding of 
the shopping centre ▪ coordination
Client: Heitman / TK Development

Nowy Rynek, shopping centre

SHORT CASE STORY: This is by far the most important retail 
project in our portfolio. Developing the identity of a shopping 
centre was a big challenge. The process started from designing 
a logo and selecting key colours and continued with creating 
the brochure. We diversified the materials with a short film 
presenting the city and the concept of the shopping centre.  
The whole project was finalized in a very short period of time.
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What we delivered: ▪ logo design ▪ brochure design ▪ website design ▪ copywriting  
▪ print production ▪ coordination
Client: UMB Polska

Kotlarska 11, office building

SHORT CASE STORY: Kotlarska 11 is a new office building 
in Cracow designed by one of the most prestigious architect 
studios. The modern look and original façade inspired us to 
design the logotype and the brochure. The colour scheme 
was suggested by the client, whose desire was to make it 
characteristic and strong. Elements of the façade play the lead 
in the graphic design of all marketing materials. We based the 
marketing strategy on 11 reasons highlighting the benefits of 
renting office space in Kotlarska 11 to potential tenants and at 
the same time corresponding to the address of the building.  

http://kotlarska11.pl/
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What we delivered: ▪ name and logo ▪ brochure ▪ website ▪ branding outside and inside 
of the building ▪ improvement of the reception area (selection of modern art decorating 
the entrance hall) 
Client: Triuva 

N21, office building

SHORT CASE STORY: With this project our task was to create 
a distinctive identity positioning an already existing building as 
a modern, comfortable work space. The great location of the 
building is conveyed in its name, inspired by the address, and its 
modernity is highlighted by the simplicity of the logo. Refreshing 
the reception area was also a part of introducing the new identity. 
We recommended decorating the entrance lobby with modern 
artworks of young artists. The final result was noticeable and 
appreciated by tenants. 

http://
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What we delivered:  ▪ marketing strategy concept ▪ brochure design concept ▪ photo session  
▪ copywriting
Client: Union Investment

Zebra Tower, office building

SHORT CASE STORY: This project was created as a support 
for the Landlord Representation in a pitch process. We offered 
a marketing strategy and suggested a new, refreshed logo. 
A photoshoot was organized to enhance the design of the 
brochure. The main concept was centred around comparing the 
features of the two zebras – the building and the animal.  
It was based on the natural look, unforgettable image, striped 
façade, characteristic style and strong shape.
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What we delivered: ▪ brand identity development ▪ logo design ▪ brochure design ▪ web design  
▪ construction site signage ▪ banners on the building ▪ key visuals ▪ copywriting ▪ direct mailing  
▪ print production ▪ coordination
Client: Prochem 

Astrum Business Park, office building

SHORT CASE STORY: Our task was to advise on the brand 
identity development and create a set of marketing materials 
supporting the leasing process. With this project we introduced 
the concept of direct mailing distributed to selected potential 
tenants. The package included a specially designed, branded 
bag with a leaflet presenting essential information about the 
building, a pendrive with a presentation on the BIM system and 
an invitation for viewing.

http://
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What we delivered: ▪ refreshed colours ▪ brochure design ▪ leaflet design ▪ website design  
▪ copywriting ▪ virtual tour connected with Google Street View ▪ print production ▪ coordination
Client: Catalina Group

Catalina, office building

SHORT CASE STORY: Catalina is an already existing office 
building with its own history and we did our best to present it 
to the market as a modern and comfortable space, offering a lot 
of innovative solutions. We focused on highlighting the benefits 
of its location. A specially organized photoshoot captured both 
the features of the workplace, and its location.

http://www.catalinaofficecenter.com/
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What we delivered: ▪ leaflet design ▪ copywriting ▪ banners ▪ print and online press adverts  
▪ photo session ▪ invitation for viewing
Client: PZ Cussons

PZ Cussons, industrial unit

SHORT CASE STORY: PZ Cussons is an industrial unit for 
sale that required our marketing support. Our main task was 
to create a set of materials presenting information necessary 
for a successful sales process. We decided to approach target 
groups of potential clients by introducing an online and print 
press advertising campaign in carefully chosen media. 
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What we delivered: ▪ logo design ▪ leaflet design ▪ leaflet design brochure design ▪ copywriting 
▪ visualizations ▪ photo session ▪ print production ▪ coordination ▪ event for tenants
Client: TRIUVA

Royal Trakt Offices, office building

SHORT CASE STORY: Royal Trakt Offices – a historic 19th 
century building in the heart of Warsaw that was missing 
a defined identity. We started with designing the logo and 
followed with creating a leaflet emphasizing all the benefits of 
this workplace. A special office building like this one required 
a classy and stylish brochure underlining the fusion of vintage 
architecture and modern solutions. The unique character of the 
building inspired us to organize a special musical event on the 
roof dedicated for tenants.
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We believe passion is what 
makes a brand real. We want 
to translate that passion into 
your commercial success. 
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Contact6
If you want to learn more about our experience  
and Portfolio, we would be more than happy  
to share examples of our work with you.  
If you need a creative marketing strategy and fresh 
solutions, contact us and let us take care  
of the marketing of your property. 

Call directly Katarzyna Dorocińska  
on (+48) 882 014 402 or email
katarzyna.dorocinska@colliers.com



44

Colliers International Poland
Pl. Piłsudskiego 3
Warsaw, 00-078 
+48 22 331 7800 
www.colliers.com
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